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Perhaps you’ve rented a car on vacation and needed proof of insurance before you could drive it off
the lot. Or maybe you’ve had a question about the due date of your upcoming bill. The PURE Insurance

MEMBER EXPERIENCE

Digital

mobile app can help with all of that, and more.

You can review your policies, pay your bills, download your auto ID cards, submit and track claims,
get temporary proof of insurance when purchasing a new car* and take care of other everyday tasks,
seamlessly. The app also features several member-exclusive benefits.

PURE HOME SPOTLIGHT™
When buying a new home, there
can be many unknowns. By com-
piling more than 30 sources of risk
data, this tool empowers you to
understand the risks before you buy
a home so you can make a more
informed decision. Risks include
prior insurance claims, elevation
and flood risks, local firefighting
capabilities, and, where applicable,
historical hailstorm patterns and
wildfire risk.

THE “WHAT IF”
EXPERIENCE

How much could | save on my
Homeowners premium if | install a
generator? How much would high-
er limits of Personal Excess Liability
cost? Price transparency and hav-
ing more information about your
coverage is important. By answer-
ing a few questions, this experience
allows you to preview coverage
changes and get an immediate
price estimate.

SHU[ [V IL WHY[ VM H M\[\YL IL[H [LZ[ VU UL” [VVSZ HUK VMMLYPUNZ& ,THPS \Z H[ NL[PU]JVS]JLK'W\YL

*Not available in all states.
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DOWNLOAD
THE APP

\ore

DIGITAL ADVICE
DASHBOARD

Complement the advice of your
broker and get immediate an-
swers to questions about common
scenarios that may impact your
premium.

GOING PAPERLESS
eDelivery helps reduce the environ-
mental impacts caused by printing
long insurance documents. Thank
you to the 62% of the member-
ship who are already enrolled for
doing your part. Plus, with the
PURE Insurance mobile app, you
have on-demand access to this
information, eliminating the need for
printouts.

Members who engage with us digitally have a Net Promoter Score
(NPS®) 8 points hig her than those who don’t. And those en-
rolled in eDelivery have an NPS 1.2 pOintS hlgher than those

not enrolled.

AWARDS AND RECOGNITION

VWe're Honored

BEST

Insurance
Underwriter

FAMILY WEALTH
REPORT AWARDS

2016-2021

BEST BEST

Workplaces: Financial High Net Worth
Services & Insurance Insurance Company

FORTUNE PRIVATE ASSET
MAGAZINE MANAGEMENT AWARDS
2015-2021 2018-2021

But the greatest honor is the loyalty of our members.

We are honored to be the recipient of premier wealth management and financial services industry awards. We believe
this recognition is the result of a dedication to serving our membership. We are also delighted to be recognized by
national business publications for our company culture and employee engagement. While we are proud of these
accolades, we continue to be driven by an approach to service excellence as a journey without a destination —some-
thing that can always be improved through curiosity, creativity and innovation.

Share PURE with a friend

Share a copy of the
PURE Annual Report
with a friend.

PURE's reciprocal model makes adding new responsible and successful members beneficial for the entire
membership. If you have friends or family who you think would be a good fit for PURE, help us spread the
word. Scan the code using the camera app on your phone to share a copy of this report with them.
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PEOPLE CULTURE

The Team PURE Giving

Our company culture is centered around our purpose and driven by our principles. We full-heartedly believe that

Continuity in a PURE Insurance

a great member experience begins with a great employee experience. With this in mind, we work hard to build a
culture that supports and empowers our people.

MORE THAN

DEDICATED TEAM MEMBERS
SERVING YOU.

WE LOVE WHEN OUR
EMPLOYEES STAY WITH US

12

Employees have been with the

company since our launch in 2006

/0

Employees have been with the
company 10 years or more

404

Employees have been with the
company five years or more
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We fully support employees who leave PURE to gain new experiences
and pursue new passions. And we love when they come back.

Erin

Kinney

Erin joined PURE in 2013 as an Under-
writing Analyst but left in 2014 to pursue
investment banking. Her training as
a banking analyst provided her with
the skills to transition into investment
management. Erin returned in 2019 to
manage PURE’s assets and assist with
strategic initiatives.

Brad
White

Brad joined PURE in 2014 as a Senior
Underwriter and left in 2016 to pursue his
MBA at UVA’s Darden School of Busi-
ness. He then went on to MetLife’s Glob-
al Leadership Development program. He
returned to PURE in 2020 to focus on
enterprise-wide initiatives to grow the
membership and improve the member

experience.

Katie
Krum

Katie first joined PURE in its infancy
in 2006 as one of our first employees.
She was charged with getting marketing
efforts off the ground. She then went on to
gain more experience and lead digital mar-
keting teams at Nickelodeon, Marriott,
Under Armour and Weber Shandwick.
Katie is now back at PURE where she
serves as Chief Marketing Officer.

“PURE’s management team
creates an open learning
environment that encourages
employees to take on
new and tougher assignments.
| also enjoy the opportunity to
meet many talented invest-
ment managers who are PURE
members!”

“PURE has the energy of a
start-up. The focus on the
membership is felt through the
organization and the people are
incredibly bright and motivated.”

“Since I left PURE in 2009, the
company has gone on an
incredible journey. | went on a
Journey of my own after discov-
ering my love for marketing at
PURE. It's incredible

to be back, and I’'m excited for
what’s next in terms of growth
and creativity.”

Challenging Year

The global pandemic and various weather events affected the
membership throughout the year. These also disrupted many
of our employees, yet they were able to quickly transition to
working remotely and continued to serve our members with
compassion and empathy. Here are a few ways our employees
stayed connected through it all:

More than 3,000 virtual coworker coffee meet-ups

Daily COVID-preparedness emails

Nearly 50 lunchtime yoga classes

More than 50 guided meditations

As the COVID crisis continued to unfold and we grappled with
national issues of racial and social injustice, we wanted to ensure
that our employees felt safe, welcome and able to thrive in a dy-
namic environment. This led to the creation of our Diversity, Eq-
uity & Inclusion (DEI) team, with Sabrina Ali, DEI Specialist,
and Safiya Reid, Director, DEI, leading the charge.

Together, they introduced several new Employee Resource
Groups (ERGs) to support, empower, and celebrate marginal-
ized groups. ERGs also provide guidance to senior leadership
and recommend changes when our reality falls short of our as-
pirations.

Sabrina and Safiya are both focused on cultivating a workforce
at least as diverse as our communities and ensuring all colleagues
feel included and supported to bring their whole self to work.

The Next Generation

~oundation

In 2020, we supported our members, our fel-
low colleagues and our local communities.
In addition to monetary donations from the
PURE Insurance Foundation, PURE em-
ployees volunteered their time to support
their local communities.

We are proud of the contributions our team
has made to many charitable organizations
throughout the year, but our giving did not
start, nor will it end, there.

Donated more than

$1,816,000

To over 200 charitable organizations

Donated more than

$1,167,500

To food banks across the country

More than

$40,000

Donated through matches to
employee contributions

We also supported:

THE NATIONAL URBAN LEAGUE

RED CROSS | DIRECT RELIEF | FIRST TEE
PREP FOR PREP

The insurance industry is likely to lose a growing number of its experienced workforce to retirement in the next few years. To

help bring in the next generation of insurance executives, we’ve largely focused our hiring strategy on attracting and develop-

ing those who are early on in their careers. Eleven years ago, we welcomed our first entry-level training class to PURE —a class

of just four recent college graduates (three of whom are still employed with us today). Since then, the class sizes have grown;

37 joined our ranks in 2020. Today, nearly 70% of all employees who joined the company through our training program are still

with PURE and many are in leadership roles—a true testament to our culture and the opportunities within our organization.
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THE PURE MEMBERSHIP

Growth

In 2020, we welcomed 11,911 new responsible, successful individuals and
families to the PURE membership. And in early 2021, we crossed the
)

100,000-member milestone. We are honored that by the end of Q1 a total
of 100,031 members chose PURE to serve their insurance needs.

Product Diversification

PURE’s products are designed specifically to meet the
needs of successful individuals and families. Members
who bundle their policies can have fewer coverage
gaps, benefit from generous discounts (where available)
and enjoy the convenience of a single billing statement.

PURE’s product mix is well-balanced across the avail-
able lines of business, which benefits our diversification
efforts.

Our newest product, PURE Starling™, has been grow-
ing at a faster rate with more than 30% of the member-
ship opting to add this coverage by the end of 2020,
compared to 23% at the end of 2019.

POLICY 8@4%

DISTRIBUTION

MEMBERS

Membership Diversification

BY PRODUCT HOME
20.5% 18.3%
EXCESS AUTO
%
/l 8 '/I % 7‘ 5 O Membership breakdown by zone and region.
COLLECTIONS FRAUD & CYBER

WESTERN ZONE

8 ' 8% /l -8% WESTERN STATES

FLOOD WATERCRAFT CALIFORNIA

Numbers do not add up to 100% due to rounding.

16.2%

8.7%

7.4%

Retention and Relationship Expansion

We are proud that 94.3% of members elected to renew their membership in 2020,

with many adding to the number of beautiful things they insure with PURE. Across

the existing membership, we saw a 17.6% increase in the number of policies added O
last year, compared to the year prior, as members purchased more new secondary O
I

properties and vacation homes during the COVID housing boom. We also saw an

11% increase in the number of pieces of art added by existing members compared MEMBER RETENTION

to the prior year.

435 members have been with PURE since the company launched.

MIDWEST

GULF

SOUTH CENTRAL

9.8%

8.4%

6.3%

Year after year, the PURE membership continues to di-
versify geographically. Diversified growth enables PURE
to improve efficiency and reduce the severity of any one
catastrophic event in relation to our overall membership.
We continue to maintain steady growth across all regions,
with both California and the Western States growing their
direct written premium at the fastest pace.

Just before going to print, regulators approved our appli-
cation to write business in Idaho. There is still some work
to be done, but we anticipate that we will be ready to offer
coverage to new and existing members with homes in this
state sometime in the near future.

EASTERN ZONE 34.5%

NEW ENGLAND 12.7%
NEW YORK 12%
MID-ATLANTIC 9.7%
SOUTHEAST 13.9%
FLORIDA 10.9%

Numbers do not add up to 100% due to rounding.
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BENEFITS OF MEMBERSHIP

Subscriber Sa\/ingg ALLOCATIONS BY YEAR

A J[ 2010 $1,000,000

CCOUH 2012 .| $1,500’000

We have requested regulatory ap- 2013 s $5,000,000

proval to allocate $15 million to Sub- 2014 _ $8,000,000

scribers Savings Accounts (SSAs) for

the 2020 year. 2015 | $4,000,000
2016 $25,000,000

The funds held within SSAs remain on

PURE’s balance sheet and are avail-

able to PURE to meet claim and ex-

pense obligations. This contributes to

PURE’s lower premiums and financial 2017 $15,000,000

strength and helps to keep the cost

of capital low by reducing the reliance 2018 $21,500,000

on outside investors. If at any point a
member decides to leave PURE, the
funds in their SSA are theirs to keep.
In 2020, we returned $3,834,265 2019 $22,000,000
to people who decided to leave the

membership.
For more information on SSAs and
, , o 2020 $15,000,000*
the unique value they provide, visit
pureinsurance.com/ssa.
TOTAL ALLOCATED $118,000,000*

*Pending regulatory approval

Partnering to Prevent Losses

PURE's Homeowners policy includes a $2,500 Loss Prevention Benefit that members can use following a covered loss
greater than $10,000 to make their homes safer in order to prevent a similar loss from recurring. In 2020, PURE partnered
with more than 600 members and invested $1,436,887 to make our members’ homes more resilient to future losses.

INVESTED ALONGSIDE
/‘ 4 ; MEMBERS IN LOSS
J J PREVENTION IN 2020

Fifth Renewal Benefit

Upon reaching their fifth renewal, members no longer pay surplus contributions
as part of the cost of their insurance. Last year 10,967 members passed this
milestone, saving $8,746,015 on the cost of their insurance in 2020 alone. Now,

VAVAWA

) I I

MEMBERS NO LONGER PAY

36,444 members no longer pay surplus contributions; that’s 37.1% of the total
SURPLUS CONTRIBUTIONS

membership.

Loyalty Rewarded

PURE Gold, now in its second year, is intended to reward our *
most loyal members. Members who have been with PURE
for 10 years or more are eligible to receive an annual cash ) )

distribution of up to 20% of their SSA balance. Distributions
and their amount will be made at the discretion of manage- 2020 PURE GOLD DISTRIBUTIONS
ment (based on the performance of the business in that year)
and require regulatory approval. Pending regulatory approv-
al, we will make a distribution for the 2020 calendar year to

4,559 members who will receive a total of $1,078,248*,

4,559 Members are now eligible for PURE Gold distributions.

*This is an estimated distribution amount and, at the time of publication, is still pending regulatory approval.

FINANCIAL STRENGTH

Direct Written Premium

PURE continues to experience steady organic growth in direct written premiums. In 2020, premiums grew by 16%.

2018
$962,930,202

2019
$1,152,767,916

$1,337,257,330

STVIONVNI4d e SHIEGWIW OL 1HOd3H 0¢0¢
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FINANCIAL STRENGTH

CLAIMS by loss type

PURE's Combined Ratio

An insurer’'s combined ratio measures losses and expenses against premiums to

help evaluate underwriting results. As an indicator of PURE’s overall performance,

management monitors the adjusted combined ratio, which reflects the impact of
reinsurance and the benefit of member surplus contributions (which go directly to

PURE’s balance sheet).

While a combined ratio below 100% indicates profitability and surplus growth,
PURE’s adjusted combined ratio of 98% in 2020 was higher than what management

987

2020 ADJUSTED
COMBINED RATIO

expected. This was due, in part, to a record number of large losses experienced
by the membership and the impact of more than 80,000 refunds processed as a
reflection of reduced driving for members with PURE Auto policies.

Impact of Surplus
Contributions

Surplus contributions are included in a member’s cost
of insurance for their first five years of membership.
These funds, which equal a small percentage of a
member’s premiums, provide a steady flow of capi-
tal to PURE, which helps keep premiums low. Surplus
contributions contribute to policyholder surplus and
support PURE’s financial strength.

Policyholder Surplus

Policyholder surplus represents the capital that allows
an insurer to meet all of its obligations beyond premi-
ums, reserves and reinsurance.

In 2020, PURE’s surplus grew by more than 6%. PURE
is financially stronger today than ever before through
organic growth, a significantly higher reserve amount,
a continued conservative reinsurance program and
the backing of Tokio Marine—one of the world’s larg-
est insurance companies.

Reported Losses Claims Count

HOMEOWNERS

WATER $156,092,763 3,114

FIRE $91,999,230 195

WIND s $74,059,347 1,721

HAIL $41,099,370 1,088

LIGHTNING $7,562,692 213

THEFT | $5,074,179 313

OTHER 1 $27,918,942 1,172

AUTOMOBILE $151,683,348 18,458
Injury or dabf;a:; fﬁfg _ $86,043,224
iy or d";‘;‘:ggg;fe‘i‘;’ _ $65,640,124

EXCESSs Iln $46,870,248 90

COLLECTIONS $31,814,334 1,166

$12,221,920 269

WATERCRAFT F

FIRE | Large home fires continued
to be a major cause of loss for the

JEWELRY | With a significant reduc-
tion in the amount of jewelry leaving

HAIL | A record number of severe
convective storms resulted in

2020 REPORT TO MEMBERS e FINANCIALS

C\ membership in 2020, not in frequen- members’ homes, the frequency of more hail damage than previously
cy but in severity. There were more jewelry losses decreased in 2020. We experienced by the membership. As
2018 k) I million-dollar-plus fire losses than ever saw a 25% reduction in off-premises a result of these claims, more than
before, including the most costly claim theft claims and a 10% reduction in 900 members roofs were repaired
to date to impact the membership. instances of mysterious disappearance. or replaced in 2020.
= 3
1 0315.0
& 23 ) AUTO | The frequency of auto claims declined as stay-at-home WATER DAMAGE | Water damage continues to be
2019 k 1 orders across the country kept many members off the roads. the most common and costly cause of Homeowners
However, the average claim cost increased in 2020 by more than claims, with 3,114 losses totaling more than $156 million
12% as compared to 2019. in damage in 2020.
C\
: 8 8 8 1. Damage to a member’s vehicle or an injury affecting a member. 2. Damage to another person’s property, such as their vehicle, or an injury to another individual at the fault of a member. *Automobile claims can result
2018 2019 2020 2020 \) [ £rt mada to oth pares i ordr 10 he camade. However s 5 conciderea one G, Thereore, we have ot oo & Breadonsof e e of Gams Inchicll esuling i rs. and hrcpary Gamage.
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CLAIMS

Claims Count

As the membership grows, we are natu-
rally going to see an increase in the num-
ber of everyday claims, like automobile
accidents, theft and water damage. But
this trend was broken for the first time in
PURE’s history, with fewer claims report-
ed in 2020 than in the year prior. The fre-
quency of this was largely driven by the
decline in auto accidents, as members
drove fewer miles while lockdown orders
were in effect.

< 17,308 26,021
« REPORTED AUTO CLAIMS TOTAL REPORTED CLAIMS
z 21,937 31,089
« REPORTED AUTO CLAIMS TOTAL REPORTED CLAIMS
18,458 21,808

REPORTED AUTO CLAIMS TOTAL REPORTED CLAIMS

Recovering Money Through Subrogation

The damage to Katherine Quinn’s home (read her story on pages 22-27) was the result of negligence by a contractor
working on her yard. So, when a third-party is responsible—even partially—for the damages in a claim, PURE uses the
legal process of subrogation to try to recover the money paid out. This often results in the at-fault party bearing a portion
of the financial responsibility for the claim.

Subrogation helps to improve the company’s overall operating results and reduces the cost of insurance premiums. In
2020, PURE recovered over $36,810,439 from at-fault parties through subrogation efforts.

In kind, PURE receives incoming subrogation demands, or third-party liability claims, made against our members. In
these cases, we work first and foremost in the best interest and long-term health of PURE as we consider the unique
experience of an individual member.

In some situations, subrogation allows us to reimburse a portion or all of a member’s deductible. Here are some things
you can do to help in our efforts:

Homeowners Reported Claim Trend

One measure of the underlying health of an insurance company is the fre-
quency of claims. This chart measures the ratio of reported Homeowners
claims to the number of homes insured by PURE in a given year. As PURE

Promptly take photos or a video.

Visual representations, as well as
written accounts, help to better un-
derstand the reported situation,
whether it's capturing a photo of a
vehicle that just rear-ended you or
a video of water leaking from a pipe

Preserve damaged parts.

Sometimes claims are the result of
manufacturer defect or an improper-
ly handled repair. Retaining all dam-
aged parts from the event could be
helpful in determining and proving
who is at fault.

Keep detailed records.

Whether it's the signed contract for
your home repair or the serial num-
bers and manufacturers of your
home appliances, any clear docu-
mentation you have could help iden-
tify potentially responsible parties.

continues to grow, we are welcoming qualified members at a faster rate
than the number of claims being reported, resulting in a lower frequency.
In general, PURE’s membership experiences fewer claims thanks, in large
part, to a more responsible membership and thoughtful underwriting. How-

ever, in 2020 we saw even fewer claims than in previous years, which could

be attributed to members being home and more aware of potential issues,

2018 2019 2020 not to mention the increase in home updates that occurred in 2020.

LOSS RESERVES
NET OF REINSURANCE

L. 0oss Reserves

Loss reserves are funds set aside to cover payments on future claims. These
estimates include how much PURE expects to pay out to claimants (both
members and third-parties) as well as the cost to adjust and settle claims. In
2020, PURE adopted a more conservative approach to calculating our loss
reserves, in order to better reflect how claims develop over time and to en-
hance PURE’s ability to pay future claims. Despite a reduction of reported

claims in 2020, this change resulted in a 33.9% increase in the amount of
money held in reserves, adding to PURE’s financial strength. 2019 2020

in your home; it may not tell us the
whole story, but it does help us de-
termine what we might need to move
forward.

REINSURANCE

Reinsurance plays an important role in PURE’s financial strength and claims-paying ability. We enter into these reinsur-
ance contracts (known as treaties) in order to reduce the volatility of our results and protect against severe catastrophic
events. In 2020, due to catastrophes like wildfires and hurricanes, uncertainty from the pandemic, and a low interest
rate environment, the reinsurance markets hardened, compared to prior years. A hardening market causes reinsurers to
increase their rates across all of their treaties. Unfortunately, this market trend unfavorably impacted PURE’s cost of rein-
surance, despite its more favorable underwriting results, particularly with respect to natural catastrophes. However, there
was no negative impact on PURE’s ability to find reinsurance capacity, enabling us to maintain a conservative reinsurance
program and continue to offset potential volatile underwriting results.
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S
IS

Reinsurance treaties provide several types of protection, including:

Per-Risk Pro-Rata Per-Risk Excess of Loss

Also known as quota share, these are proportional trea- PURE purchases reinsurance to limit the potential impact
ties by which the reinsurer agrees to share in an equal of any one large loss on our highest valued homes and
percentage of premiums and losses over a defined time watercraft, as well as collections of fine art, jewelry and
period. PURE places these treaties for specific lines of certain automobiles. Under these treaties, reinsurers not
business and has a quota share structure combining only respond if there is a loss under a covered policy that
Homeowners, Automobile, Personal Excess Liability, Col- is in excess of a predetermined limit, but also provide im-
lections and Watercraft into one all lines quota share. This portant volatility protection against high-severity loss per-
treaty structure is designed to provide a more stable long- ils (typically large fires).

term result for our valued reinsurance partners by reduc-

ing the volatility of individual lines and providing PURE with

more sustainable capital support.

Catastrophe Excess of Loss

PURE purchases significant reinsurance “towers” that protect against losses to multiple policies caused by hurricanes,
wildfires, earthquakes and other natural catastrophes that tend to cause widespread damage. We spend a lot of time and
analytical effort to evaluate our potential exposure to a variety of natural catastrophes across our geographic footprint.
Based on that information, we purchase catastrophe reinsurance to protect PURE against massive catastrophic events
(including those events that have much less than a 1-in-250 year modeled probability of occurring) with appropriate “re-
instatement” provisions that will provide coverage even if such an unthinkable event were to happen multiple times in the
same year. Though PURE has experienced multiple large events since inception, as of December 2020, none have been
large enough to attach to these treaties.

BALANCE SHEET

PURE 2020 2019 CHANGE VARIANCE
TOTAL CASH & INVESTED ASSETS $485,728 $407,087 $78,641 19%
NET ACCOUNTS RECEIVABLE $482,960 $423,980 $58,980 14%
OTHER ASSETS $2,550 $1,872 $678 36%

TOTAL ASSETS $971,238 $832,939 $138,299 17%
UNPAID LOSSES & LAE $111,897 $83,580 $28,317 34%
ACCOUNTS PAYABLE & ACCRUED $72,905 $64,452 $8,453 13%
UNEARNED PREMIUMS $92,564 $74,799 $17,765 24%
REINSURANCE PAYABLE $326,264 $265,344 $60,920 23%
OTHER CURRENT LIABILITIES $34,320 $29,777 $4,543 15%

TOTAL LIABILITIES $637,950 $517,952 $119,998 23%
SURPLUS NOTES $110,831 $112,296 ($1,465) (1%)
MEMBER SURPLUS CONTRIBUTIONS $263,760 $225,186 $38,574 17%
SUBSCRIBER SAVINGS ACCOUNTS $90,235 $72,675 $17,560 24%
UNASSIGNED SURPLUS & OTHER ($131,538) ($95,170) ($36,368) 38%

SURPLUS AS REGARDS TO POLICYHOLDERS $333,288 $314,987 $18,301 6%

INVESTMENTS

Reinsurance Partners AMBEST  PRO ALL
KEY REINSURERS RATING RATA CATASTROPHE OTHER
PURE partners with more than 40 high-
. ASPEN RE A . . .
ly rated and well-respected reinsurers
across all treaties, including those list- AXA XL A+ . ° .

ed to the right. This diversification helps

EVEREST RE A+ . .
mitigate any third-party credit risk and
9 y' ) party GEN RE A++ . .
ensures the financial strength and sound-
ness of our reinsurance program. HANNGVER RE bz : °
LIBERTY MUTUAL RE A . .
These companies are willing to put their
capital at risk to support PURE’s growth. IIINIIE 1= A+ °
In the spirit of alignment, we need to en- SWISS RE A+ .
sure we deliver an appropriate profit to THE HARTFORD A+ .
our important capital providers to foster
TOKIO MARINE A++ . .

long-term support.

Financial markets were volatile during the first half of 2020 as a result of the uncertainty around the impact of the COVID pan-
demic. Equity markets sold off sharply, asset prices dipped and credit spreads widened, testing PURE’s overall investment
approach and allocation to risk assets. PURE’s conservative investment portfolio, which consists primarily of short-duration,
high-credit-quality, fixed income holdings, performed well despite the volatility of the first half of 2020. The 10.5% allocation
to convertible bonds, equity and other assets contributed positively to overall performance as asset prices recovered and
rebounded during the second half of the year on optimism from state reopenings, fiscal stimulus and the potential of a COVID
vaccine. PURE's cash and invested assets increased by nearly $79,000,000 in 2020 through positive investment return and

new cash additions.
INVESTMENT MIX TOTAL CASH & INVESTED ASSETS

U.S. GOVERNMENT, 2% BANK LOANS, 2%

CONVERTIBLE
BONDS, 3% —

INVESTMENT-GRADE
CORPORATE CREDIT, 29%

$349.4M
$407.1M
$485.7M

EQUITY, 3.5%
MORTGAGE-BACKED

OTHER, 5%
CASH, 6%
ASSET BACKED SECURITIES, 28.5%
SECURITIES, 10.5% TAXABLE MUNICIPAL
BONDS, 10.5% 2018 2019 2020
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EXECUTIVES & OFFICE LOCATIONS

ROSS BUCHMUELLER

President and
Chief Executive Officer

SHANNON BOWES

Senior Vice President,
Head of Product Management

KEVIN DALEY

President,
Field Operations West

MARK GALANTE

President and Chief Executive
Officer, PURE Programs

LINDSAY HOLDEN

President,
Field Operations East

KATIE KRUM

Senior Vice President,
Chief Marketing Officer

DAVID LOGAN

Senior Vice President,
Chief Risk Officer

JASON METZGER

Senior Vice President,
Head of Risk Management
and Service Operations

JEFF PARASCHAC

Executive Vice President,
Chief Financial Officer

KATHERINE RICHARDSON

Executive Vice President,
Chief Human Resources Officer

MIKE TAYLOR

ARIZONA
6263 North Scottsdale Road, Ste. 245
Scottsdale, AZ 85250

CALIFORNIA
1 Post Street, Ste. 1025
San Francisco, CA 94104

CALIFORNIA
4275 Executive Square, Ste. 1100

San Diego, CA 92037

FLORIDA
800 Corporate Drive, Ste 420
Fort Lauderdale, FL 33334

GEORGIA
300 Colonial Center Parkway, Ste. 200
Roswell, GA 30076

Senior Vice President,
Chief Claims Officer

Privilege Underwriters
Reciprocal Exchange

Subscribers’ Advisory Committee
Ross Buchmueller
President and CEO, Privilege Underwriters, Inc.

Joey Cummings
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A member of the Tokio Marine Group

PURE® refers to Privilege Underwriters Reciprocal Exchange, a Florida-domiciled reciprocal insurer and member of the PURE Group of Insurance Companies. PURE Risk Management, LLC (PRM), a for-profit
entity, serves as PURE's Attorney-In-Fact for a fee. PRM, is a subsidiary of Privilege Underwriters, Inc. a member of the Tokio Marine Group of Companies. PURE membership requires an executed Subscriber’s
Agreement & Power of Attorney. Visit pureinsurance.com for details. Trademarks are property of PRM and used with permission. ©2021 PRM. All Rights Reserved. 44 South Broadway, Suite 301, White Plains,

New York 10601. PURE HNW Insurance Services, CA Lic. 0178980.



